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WideOyster is a collective of 'pWate 58
storytellers from the Netherlandsqgrmany e
Spain, and beyond, united by a shared belief in’

the transformative power of storytelling. We
understand that authenticity is the essence of

our craft — it's the intricate details, the vibrant
cultures, and the inspiring people we meet that =
resonate deeply with our audience and lgnlge ¥
their wanderlust.
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“' The,seasoned storytelﬁrsat WldeOyster I
. ‘are masters of their craft, Wﬁe‘thér—.thngugh _; i

writing, photography, filming, or a blend of a[l b Sty
these drsapllnes We strive to create content b
that inspires, enllghtens and provokes Wlth

one ultimate goal: for travellers to want

"and experience what your destination or

organisation-has to offer. .
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WideOyster Magazine is published 4.to 6 times Dedicated to exp|o1<e‘.rs who crave authentk ;-" .. Atits core, WideOyster believes in travel that
per year, coinciding with the moments when. experiences, raw and uncut adventures, cu.lt /~  gives back—to the people, to the environment,
our audiences, readers, followers & fans, begin mm@n. sustainable journeys, and, of cburse ; and to the cultures that make our planet
planning their holidays. - a.feﬂTuxuhous getaways, WitleOyster takes you extraordinary. It's a rallying cry for those who
Our stories inspire and encourage them ks -T 'be¥pnd-the ordinary, beancﬁthe tourist trails, P 's_eek to.roam with purpose, tread lightly, and

il . "and deep m,to the heart Qf destinations and ‘ embraqe ‘the unknown with open hearts and
to chidaseTiBaEs UggohsFadventiies, their people. With stunning visual storytellin open minds:
and services featured — your destinations, captlvpatlr?gjournahsm arfg » commltrrr}:zn,t tg 4 -P‘ L5
adventiiigs, ang.serviges) ' responsible tourism, WldeOyster‘geeks to msplre‘\ % P
WIDEOYSTER MAGAZINE IS A PASSPORT TO travellers to engage with the world in a.way - -
ADVENTURE, A MANIFESTO FOR SUCKING- that is not only adventurous but also ethical. . “*. "
THE-MARROW-OUT-OF-LIFE TRAVEL, AND A From remote villages to towering peaks, from
CELEBRATION OF THE WORLD’S UNTAMED unspoiled coastlines to bustling city backstreets, _ _ = -
BEAUTY. the magazine champions the kind of travel that .
connects, transformfgand protects. e A : o {Pt-#'
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Epic, off-the-beaten-path adventures
across the globe, including Asia, Africa, the
Americas, and Australia, with an enhanced
focus on Europe, the USA, and the Middle
East.

Sustainable and responsible tourism,
spotlighting eco-conscious destinations,
ethical wildlife encounters, and
regenerative travel initiatives that leave
places better than they were found.

Community-based tourism, showcasing
local-led experiences that empower
indigenous communities, preserve
traditions, and foster deep cultural
exchanges.
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WHAT WE OFFER

Wild nature and outdoor escapades, from
trekking the world’'s most remote trails
to diving into the depths of untouched
waters.

Off-season travel, uncovering the magic of
destinations when they are at their most
authentic, away from crowds and mass
tourism.

In-depth cultural storytelling, bringing to
life the history, heritage, and voices of the
people who shape the soul of a place.

Luxury with a conscience, featuring
sustainable stays, eco-retreats, and
boutique accommodations that blend
comfort with environmental and social
responsibility.

Thought-provoking editorial on travel's
impact, tackling the big questions about
tourism'’s role in conservation, indigenous
rights, and global sustainability.



.
WideOyster Magazine doe ntain any - / '

advertisements. Inste e insprifg, immersive,
e create about your

destination serve as ad campaigns, and our more

than 450,000 annual visitors love the;n Th{\s-c?e‘ans s’

you do not need to invest in advertising s

#

»
" g

i
I'_r.

You invest in the travel expenses an ime our’ 1

storytellers need to create your story. To cre
even more visibility for your story on social r‘%dla
an optional fee can be included for social m
acceleration of your content. 'f;\rgetlng yﬂ' brand
to the right target groups via our brand. -
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Reach

WideOyster attracts readers
from 182 countries

180,000 digital newsletter and
magazine subscribers

* English (34%):.61,200

* Dutch (30%): 54,000

* German (20%): 36,000

* Spanish (16%): 28,800
450,000 unique visitors per year
2,200,000 page views per year
20,000 followers on Instagram
10,000 followers on TikTok

WIDEOYSTER MAGAZINE FACTS & FIGURES

Top 10 Countries

According toGoogle Analytics
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United States
Netherlands
Spain
Germany
Belgium

Austria
Sweden
Mexico
Switzerland
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10. Norway

Demographics

61% are 25-45 years old,
22% are 50-65 years old

65% women, 35% men

Dutch, Spanish, German, English
Higher education

3 to 4 trips per year

Start-ups; dual-income families with kids;
retired couples and solo travellers
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addition to our dedicated destination specials and
regular magazine editions, \*IldeOyster s restyled
online travel magazine now offers enriched visibility
through two new content streams:

DESTINATIONS, featuring country- and region-based
stories with curated Travel Guides, and INSPIRATION,
where content is categorised into SEO-optimised
themes — designed to boost discoverability and
engagement.

Our themes:

* OUTDOOR - hiking, cycling, mountain sports and
everything else to do out and about.

» EPIC ADVENTURES - sailing expeditions, wildlife
encounters and indigenous immersion.

[

NEW MAGAZI NE SECTIONS

OFF THE BEATEN TRACK - escape tourist tr.
and uncover the world's hidden wonders,
in less-explored territories ar in well-known

CULINARY EXPERIENC'lES - 1ndu|ge in the world's
flavours with our culinary stories.

LEISURE - epic road trips, immersive round trips,
vibrant city breaks and cultural highlights.

WINTER SPORTS - skiing, snowboarding,
snowshoeing, and a wide range of other winter
activities.

* WATER SPORTS - canoeing and kayaking to diving

and snorkelling, and all other activities enjoyed in
and on the water.

* GEAR & GADGETS - our guide to the best

equipment on the planet.

b sports equipment brands’ inspiring heritage,

KINGS OF GEAR - discover travel and outdoor

values, mission, and vision, as well as their latest
and greatest travel products.

PEARLS OF PARADISE - our edit of exceptional

hotels, lodges, resorts and other accommodations
that stand out in uniqueness in luxury, history, and
commitment to sustainability.

TRAVEL HERO - meet WideQOyster's Travel Heroes,
inspiring travel professionals who lead by example
and strive to make travel a force for change.

EPIC CREATORS - stunning photography and
videography portfolios.

TRAVEL NEWS - from new routes to events,
anniversaries, openings and exciting initiatives, stay
informed with the latest updates on destinations,
travel trends, and helpful tips.



WIDEOYSTER _ . . . HOMEPAGE
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WideQyster Magazine collaborates closely with content
partners. In addition to our Travel Guides and Special
Editions, your brand can be featured on the homepage
of our magazine. Boost your visibility and sponsor our
homepage placement.

Content placement on our homepage:

TRAVEL INSPIRATION + Featured Stories: for operators and destinations
(including regions)

Editor’s Pick: Story of your choice, highlighted with
WideOyster's recommendation

Featured Destination: dedicated to tourism regions
Gear and Gadgets: showcasing brands and products
Travel Heroes: spotlighting operators and regions

DESTINATIONS




FEATURE STORIES

Showcase your destination through the eyes of our
storytellers. A writer and photographer will travel to
your destination to craft an immersive feature that
highlights your tourism offering. From local attractions
and activities to remote, extraordinary places or newly
launched routes and trails — we cover it all. The result:
a beautifully written and visually captivating longread of
1,200-2,000 words, enriched with up to 25 images.

Campaign includes

Page layout and design

Translations into Dutch, English, German, Spanish for
our pan-European and LATAM/US/CAN audiences
Up to 3 CTAs of your choice integrated in the article

Newsletter campaign promoting the Destination Travel
Guide and stories to 180,000 subscribers.

€500 budget for social ads (option to add more)
Results reporting

Inclusion in WideOyster Newsletter to 180.000
subscribers

Story featured in the relevant Topic and Destination
Travel Guides

10 images from the production for your own
marketing use

Feature Story Examples

& Greenland Sailing Expedition
& Adventure in Asturias, Spain
& Eagle Hunters of Mongolia



https://magazine.wideoyster.com/long-reads/greenland-sailing-expedition-tilvera/
https://magazine.wideoyster.com/long-reads/bears-waves-adventure-in-asturias-spain/
https://magazine.wideoyster.com/long-reads/eagle-hunters-altai-mountains-mongolia/

WIDEOYSTER . _ . . ..., e e — SPECIAL EDITIONS

A dedicated WideOyster production team will travel to
your destination to create 3-10 stories from different
angles and perspectives. These immersive features can
cover anything from local attractions and activities to
remote, extraordinary places or newly developed routes
and trails. Together, they form a diverse, coherent, and
beautifully crafted series of articles that spotlight the
unigue selling points of your tourism products.

Campaign includes

EDITOR'S PICK

Minimum of 3 feature stories plus an editorial
Page layout and design

Translations to Dutch, English, German, Spanish for
our pan-European and LATAM/US/CAN audiences.

Up to 3 CTA's of your choice with each article.

Editor’s Pick: Story of your choice, highlighted with
WideOyster's recommendation;

Newsletter campaign promoting the Special Edition
From €1,500 budget for social ads (option to increase)
Results reporting

Stories included in the relevant Topic and Destination
Travel Guides

Minimum of 30 production images for your own
marketing use

Your stories featured in a Destination Travel Guide
(first year free of charge)

Special Edition Examples

& Northern Chile Special
& Skane Special
& Lucerne Winter Special



https://magazine.wideoyster.com/editions/northern-chile-special/
https://magazine.wideoyster.com/editions/skane-special/
https://magazine.wideoyster.com/editions/lucerne-winter-special/

WIDEOYSTER . ... Wl DESTINATION TRAVEL GUIDE

The Travel Guide is a dedicated landing page in
e WideOyster Magazine, actively promoted and remaining
online as a lasting legacy. It is the perfect tool to
showcase your destination while shaping the narrative.
Stay current with your latest topics of interest through
the info section, combined with customised calls-to-
action and curated feature stories that capture the
beauty of your destination.

Travel Guide Features

Up to 4 featured destination stories of your choice
Unlimited listing of destination stories published

in WideOyster Magazine

4 CTAs - each with a title, image, text, and link to

your destination

4 Products: useful gear, branded apparel, guidebooks, etc.
Editor’s pick: Story of your choice, highlighted

with WideOyster's recommendation

Campaign includes

Translations into Dutch, English, German, Spanish
Newsletter campaign promoting the Guide
€500 budget for social ads (option to increase)
Annual performance report before renewal

of subscription

Destination Travel Guide Examples

& Belize Travel Guide

& Jordan Travel Guide

& Wallonia Travel Guide

& Switzerland Travel Guide



https://magazine.wideoyster.com/destinations/belize-travel-guide/
https://magazine.wideoyster.com/destinations/jordan-travel-guide/
https://magazine.wideoyster.com/destinations/wallonia-travel-guide/
https://magazine.wideoyster.com/destinations/switzerland-travel-guide/

WIDEOQYSTER

PRAVEL IVERTIALE

TOPIC GUIDE SPONSORSHIP

Connect your brand to our global audience through

an actively promoted topic landing page in WideQyster
Magazine — remaining online as a lasting legacy.
Whether you are a gear manufacturer wanting to

reach our hiking community, a company selling sailing
expeditions, or a brand linked to water or winter sports,
this is your chance to put your story in front of millions
of engaged readers.

Topic Guide Features

Up to 4 featured destination stories
Unlimited listing of on-topic stories published
in WideOyster Magazine

Up to 4 CTAs - each with a title, image, text, and
link of your choice

Up to 4 Products - e.g. useful gear & gadgets

Editor’s Pick: Story of your choice, highlighted
with WideOyster's recommendation

Campaign includes

Translations into Dutch, English, German, Spanish
Newsletter campaign promoting the Topic Guide
€500 budget for social ads (option to increase)
Annual performance report before renewal

of subscription

Topic Travel Guide Exampels

& Outdoor Travel Guide

& Epic Adventures Travel Guide
& Winter Sports Travel Guide
& Leisure Travel Guide


https://magazine.wideoyster.com/topics/outdoor-adventures/
https://magazine.wideoyster.com/topics/epic-adventures/
https://magazine.wideoyster.com/topics/winter-sports/
https://magazine.wideoyster.com/topics/leisure/

WIDEOYSTER .

WIDEOHOTER

WIDEOYSTER FOR
GEAR BRANDS

Connect your brand with our international audience.
WideOQyster offers multiple opportunities to feature
your products in our Gear & Gadgets section. We also
run dedicated gear tests and our Kings of Gear series,
spotlighting gear brands and the philosophy behind
them.

How we promote your products

Feature your product(s) in an upcoming

Gear & Gadgets instalment

Have one of our specialist gear writers test your
product and share an in-depth review with

product stills

Promote your brand through an in-depth feature
story covering your heritage, values, mission, vision,
and latest travel products

Sponsor a SEO-optimised Topic Guide - all related
stories are promoted here, with your brand and
product(s) gaining maximum exposure

Add calls-to-action with direct links to your
product within our stories

Gear Story Examples

& Kings of Gear: Deuter Sport
& Helly Hansen Open Mountain


https://magazine.wideoyster.com/kings-of-gear/the-legacy-of-deuter-sport/
https://magazine.wideoyster.com/long-reads/helly-hansen-open-mountain/

PEARLS OF PARADISE

Showcasing the world's most unique accommodations.
Promote your property through WideOyster storytelling,
crafted from desk research and illustrated with client-
provided visuals. We curate an exclusive selection of
exceptional hotels, lodges, resorts, and other stays that
stand out for their luxury, history, or commitment to
sustainability. From eco-retreats and heritage landmarks
to community-driven stays that empower local cultures
— these are the properties we honour with our

Pearl of Paradise stamp of approval.

Includes

Dedicated Pearl of Paradise landing page
Approx. 9-12 images

500-750 words supplied by you and adapted
to match WideOyster's tone of voice

Option to embed a video

Prominent call-to-action (CTA)

Featured in our regular newsletter

Translations into English, German, Spanish
and Dutch

Pearls of Paradise Examples

& Portofino Beach Resort, Belize
& The Fell Lodge, Finnish Lapland


https://magazine.wideoyster.com/pearls-of-paradise/portofino-beach-resort-belize/
https://magazine.wideoyster.com/pearls-of-paradise/the-fell-lodge-levi-finnish-lapland/




Marco Barneveld

GLOBAL EDITOR-IN-CHIEF / OWNER / FOUNDER

Since 2004, Marco's travel stories have appeared in National Geographic Traveler,
Lonely Planet, Sidetracked (UK), Newsweek (US), and Explore (Canada). 'l like to
inspire people to enjoy our gorgeous planet,” he says. ‘Our goal is to motivate

and create wanderlust’

An avid conceptual thinker and storyteller, Marco combines creativity with
commercial insight. With over 20 years of experience in journalism, PR, advertising,
brand and magazine creation, plus creative direction, he brings both vision and
execution to WideOyster.

Frits Meyst

CREATIVE DIRECTOR / OWNER / PHOTOGRAPHER

Spotting the potential of online publishing early on, Frits joined WideOyster from

its first edition, shaping the magazine's visual identity with his imaging expertise. He
began as an award-winning photojournalist with work in Time Magazine, The New
York Times, The Guardian, The Independent, and Dutch media. As an adventure
photographer he contributes to National Geographic Traveler and WideOyster
Magazine.

Passionate about indigenous cultures, Frits works with NGOs, the World Bank, and
the EU, and finds purpose in supporting community-based tourism through
powerful content.



Barbera Bosma

EXECUTIVE EDITOR, WRITER

With more than 25 years in media (TV, online, print)
and communication, Barbera joined WideOyster as
Executive Editor-in-Chief in October 2024. Previously,
she was Managing Editor of National Geographic
Traveler, where she helped shape its reputation for
high-quality storytelling and stunning visuals. Her

expertise spans editorial strategy, team leadership, and

teaching masterclasses for aspiring journalists. She

fosters creativity and collaboration while her passion for
exploring cultures and landscapes has established her

as a respected voice in global travel journalism.

Javier Gonzalez

EDITOR SPANISH LANGUAGE EDITION

Javier is a mountain and winter sports enthusiast. As
a freelancer, he traveled with his snowboard through
the Pyrenees, Alps, Andes, Caucasus, and Japan, while

writing for international ski magazines. He was editor-in-
chief of Oxigeno, Spain’s top-selling cutdoor magazine,
and served on the Adventure Travel Trade Association’s

media board. Javi created his own itinerary in Asturias

(Bears & Waves) and has helped design unique journeys

for major agencies. Today, he oversees the Spanish
edition of WideOyster for Spain and Latin America.

Malte Clavin

EDITOR GERMAN LANGUAGE EDITION, EXPLORER

Exploration is in Malte's DNA. As a photographer
and travel writer, he thrives on extreme and exotic
destinations, with stories published in more than 40
outlets including National Geographic Traveler, GEO,
Terra, and Spiegel. His visually striking keynotes have
inspired tens of thousands. As WideQyster's Lead
Strategist and Explorer, he builds on his consulting
background, having led over 40 digital projects in
eight countries. He also serves as Editor-in-Chief for
WideOyster in German-speaking markets. Whatever
the challenge, Malte brings dedication and a results-
driven approach.



Hendrik Morkel

GEAR EDITOR, WRITER & PHOTOGRAPHER

Hendrik is WideOyster's Gear Editor with a long track
record of testing and reviewing outdoor equipment in
the wild. A storyteller, photographer, and adventurer
with over 15 years in outdoor and adventure travel, he
brings both expertise and passion to every piece of kit
he tries. From ski touring deep into the Nordics to gravel
cycling forgotten backroads or backpacking across
wild landscapes, Hendrik thrives on journeys that mix
challenge and beauty. With Dutch-German roots and
Finland as his home since 2002, his adventures now
span Scandinavia and beyond.

Hans Avontuur

EDITOR-AT-LARGE, WRITER & PHOTOGRAPHER

Hans Avontuur is an award-winning freelance travel
writer and photographer, and an official Fujifilm
ambassador. His work has appeared in National
Geographic Traveler, Wintersport Magazine, Moto73,
and Méditerranée, where his eye for detail and knack
for original story angles set him apart. With nine
international awards for Best Travel Storyteller from
Belgium, Canada, Spain, and the Caribbean, he is
widely recognised as a master of his craft. Inspired by
literary greats like Somerset Maugham, Lord Byron, and
Rudyard Kipling, Hans blends curiosity, imagination, and
narrative skill to transport readers into the heart

of places and cultures.

Silvia Pisci

TRAVEL DESIGNER, WIDEOYSTER JOURNEYS

Born in Italy and now based in the Netherlands, Silvia

is a seasoned luxury travel designer with over 15

years of experience. She specialises in creating deeply
personalised, immersive journeys rooted in regenerative
travel values. As head of WideQyster Journeys, she
curates high-end, culturally rich itineraries that uplift
communities and foster meaningful connections. Fluent
in English, Italian, Spanish, and Dutch, Silvia approaches
each trip as a collaboration between traveller and
destination, weaving purpose, authenticity, and

wonder into unforgettable experiences.






Storytelling Partnerships

SERVICE PRICE DESCRIPTION

Feature Story from € 9,000 A beautifully written and visually captivating feature (longread, 1,200-2,000 words, with up to 25 pictures and 3 CTA's). *

Desk Story from € 2,000 From in-depth Q&A's with forces of change and sustainability (Travel Hero) or unique and extraordinary getaways
(Pearls of Paradise) to custom-made evergreen content (listicles, tips & tricks, profiles, essays, photo stories/portfolios). *

Feature From Archive from € 5,000 Feature story based on previously created material, or adaptation of WideOyster stories previously published in other
international (print) magazines.

Travel Guide from € 7,000 (per year) Our SEO-optimised Travel feature a wealth of stories, interesting and practical information. Exclusively in combination

Partnership with a Special Edition.

Topic Guide Partnership € 7,000 (per year) Our SEO-optimised travel Topic Guides promote all our stories that fit a specific theme. Adding your name and

promoting your product(s) here, will get them the attention they deserve.

Special Edition from € 27,000 Dedicated magazine edition with 3 to 7 captivating feature stories and/or video content about your destination or with
a theme that connects the stories. Includes Travel Guide, CTA's, dedicated newsletter.*

* Includes publication in & translations to all WideOyster languages (English, Dutch, German, Spanish) and design + text, design & distribution WideOyster Newsletter (180.000 subscribers).



New Online Magazine Partnership Opportunities

SERVICE PRICE DESCRIPTION

CTA Renewal / from € 700 Promote your destination or company in one (or more) of our published stories with a call-to-action and a link
CTA Partnerships to your product

Travel News from € 900" Keep travellers informed with the latest updates on your destination

Premium Subscription from € 3,600 Promote your destination or product by offering a Newsletter Giveaway prize to our 180,000 subscribers
Newsletter Giveaway across four languages.

" Free with Travel Guide, Special Edition or Kings of Gear.



Gear Brands Partnerships

SERVICE PRICE DESCRIPTION

Gear & Gadgets Placement  from € 1,000 Your product(s) featured in an upcoming Gear & Gadgets installment

Gear Test from € 1,800 One of our specialist gear writers will test your product and shares his experiences in an in-depth report
including product stills.

Kings of Gear from € 7,000 Promote your travel and outdoor brand through an in-depth feature story. Includes heritage, values, mission,
and vision, as well as your latest and greatest travel products.*

Premium Subscription from € 3,600 Promote your product by offering a prize to our 180,000 subscribers across four languages

Newsletter Giveaway

Topic Guide Partnership € 7,000 (per year) Our SEO-optimised travel Topic Guides promote all our stories that fit a specific theme. Adding your name
and promoting your product(s) here, will get them the attention they deserve.
CTA Renewal / from € 700 Promote your brand or product in one (or more) of our published stories with a call-to-action and a link

CTA Partnerships

to your product

Travel News from € 9007

Keep travellers informed with the latest updates on your brand or product(s).*

* Includes publication in & translations to all WideOyster languages (English, Dutch, German, Spanish) and design + text, design & distribution WideOyster Newsletter (180,000 subscribers).

T Free with Travel Guide, Special Edition or Kings of Gear.

O



Marketing, Media & Custom Partnerships

SERVICE

PRICE

DESCRIPTION

Custom Video

ask for a quotation

Enrich your product, story, socials, website or event with captivating video content, from concept to
end-product to distribution.

Custom Marketing Campaigns

ask for a quotation

Custom-made marketing campaigns from concept to creation.

Media Buying

ask for a quotation

Maximize your destination’s reach. We specialise in strategic media buying, placing your destination
in the right magazines to reach the perfect audience.

Other Editorial Publications and
Story Placement

ask for a quotation

For even more visibility and engagement, we offer the possibility to have our feature story about your product
or destination published in one of our content partners - international special interest (online) magazines
and newspapers.

Custom (Print) Magazines

ask for a quotation

From concept to end product and distribution, we are your one-stop shop for creating custom-made
(digital) magazines.

Need something else? We can do (almost) anything. Feel free to reach out by email or phone. We're happy to discuss your project!

O



LET'S TALK!

Drop us a line at letstalk@wideoyster.com or call:

Marco Barneveld
GLOBAL EDITOR-IN-CHIEF
marco@wideoyster.com
+31624766478
Frits Meyst
CREATIVE DIRECTOR
frits@wideoyster.com
+31 629 45 66 52
Barbera Bosma
EXECUTIVE EDITOR
barbera@wideoyster.com

Javier Gonzalez
EDITOR SPANISH EDITION
javier@wideoyster.com

Malte Clavin
EDITOR GERMAN EDITION
malte@wideoyster.com

Hendrik Morkel
GEAR EDITOR
hendrik@wideoyster.com
Silvia Pisci
TRAVEL DESIGNER, WIDEOYSTER JOURNEYS
travel@wideoyster.com
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